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This report serves as our statutory statement on corporate social 
 responsibility, diversity and data ethics in accordance with sections 
99a, 99b and 99d of the Danish Financial Statements Act for the 
 financial year 2021.

The report is a summary and provides insight into how the DK 
 Company Group works with responsibility. The journey to become 
more responsible is an ongoing process encompassing continuous 
 learning from experience and finding new ways to make an impact 
and  improve.

At the moment a proposal is being negotiated in the EU on  common 
mandatory standards for ESG key figures in connection with the 
 forthcoming new regulation of the proposal for a Directive on 
 Corporate Sustainability Reporting (CSRD). 

As we wait for legislation and guidelines, it is important that we hold 
ourselves accountable and push ourselves constantly to do better. 

Due to Covid-19, a number of projects were delayed or postponed. 
The dedicated ESG team is looking forward to continuing their work 
in all areas as soon as possible.

About the report
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Letter from our founder and Group CEO
Also 2021 turned out to be one of the most 
challenging years in the history of DK Company 
affected by disruptions in the entire value chain. 
Our experience from 2020 had prepared us, and 
our organisation and partners were ready for the 
challenges in an uncertain and turmultuous world.

During the Covid-19 crisis our values were tested 
and they passed the test. Our aim is to make a 
 difference; for our partners, people around the 
world, and the environment. That is what we call 
win-win, crucial at all times. We experienced the 
effect of being close to our customers, employees 
and suppliers, driven by our sustainability strategy 
and expressed through our Blooming Concept, 
which is our way to look at DK Company as an 
organic system, the flower with roots, which is 
at the very core of our environment, social and 
governance policy. A system where energy keeps 
 moving and provides value for everyone which 
means that we are obliged to share our success 
with and contribute positively to the world  
around us. 

We, as a group, is aware that producing textile 
has an environmental impact. I am impressed and 
proud by the curiosity, commitment and initiatives 
from our brands to improve our work and raise the 
standards in close collaboration with our suppliers, 
ESG department and important partners.

Our strategy is to eliminate empty turnover, 
 creating value for the environment, our customers 
and DK Company. During the Covid-19 crisis, we 
intensified this strategy through focus on long- 
lasting products such as Never Out Of Stock and 
rerun, fashion wise, and minimised fast fashion 
with high risk and discounts. Sustainability is a key 
factor to us; the longer our products can be used, 
the more sustainable they are. The same goes for 
our partnerships and employees. 

In a constantly evolving and changing reality, the 
ESG strategy, processes and behaviour require 
 continuous adjustment. DK Company’s basic 
strategy is to establish win-win partnerships, which 
facilitate the development of the value chain in 
accordance with increasing global requirements and 
future corporate governance legislation.

This strategy is also reflected in the way in which the 
Group interacts with other stakeholders to ensure a 
positive development throughout the value chain. 
Being part of an industry, which is subject to social 
and environmental challenges, DK Company and 
the industry, must participate actively in meeting the 
challenges and acknowledge our responsibilities.

DK Company works in a structured manner and 
makes a targeted effort to identify, prevent and 
 minimise risks and to remedy any violations of 
human rights and the environment. By focussing its 
efforts and resources, DK Company can  contribute 
to asserting the Group’s impact on all parts of 
its global value chain while supporting global 
 sustainable growth.

Today, consumers and employees opt for the 
companies taking a stance and intending to be part 
of the solution to sustainability and social issues. 
DK Company wants to assure consumers that the 
Group’s products are manufactured under proper 
environmental conditions and that human rights and 
labour rights are respected. Efforts are continuously 
made to improve and develop these focus areas.

ESG constitutes the integrated basic values of the 
Group’s strategy and day-to-day operations. With 
its broad geographical distribution, the Group can 
make a significant contribution to development, 
seek influence and support global sustainable 
growth.

Jens Poulsen
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Who we are – what we do

MULTI BRAND FASHION GROUP 
Jens Poulsen founded the fashion 
 company, DK  Company in the heart of  
the Danish fashion and  textile industry  
in 2001.

Since its inception, DK Company has 
grown to become one of Europe’s leading 
suppliers of fashion and lifestyle brands 
catering to men and women. We offer 
fashion based on value for  money and 
luxury for less. With an  efficient and 
cost-conscious supply chain in place,  
we ensure competitive  prices and a wide 
range of fashion brands  appealing to 
customers all over the world.

WE ADAPT OUR BRAND PORTFOLIO
While integrating and consolidating its 
acquisitions, DK Company has managed 
to adapt the overall portfolio of brands. 
When, for various reasons, a brand  cannot 
be further developed or it no longer 
matches the Group strategically,  
it is discontinued. This provides room for 
further attention to existing brands or in-
troducing new brands which can be easily 
integrated into the Group.

Over the years the Group has  developed 
and integrated three strong platforms 
as the foundation of the company: 
 Wholesale, retail and e-commerce.

⬛ 25 BRANDS

⬛ 35 COUNTRIES

⬛ 433 SHOPS 

⬛ 16,500 SELLING POINTS

⬛ 2,200 EMPLOYEES

⬛ REVENUE 2021: DKK 3.9 BILLION

OFFICES
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• DK Company’s strategy is to be among the leading multi-brand suppliers in 
 Europe in the mid-market. This strategy has proven strong, as the diversification 
into 25 brands has ensured increased earnings and revenue over the past 20 
years. Moreover, DK Company’s collections are represented in 35 markets, which 
reduces dependence on individual markets, thus providing the DK Company 
Group with considerable risk diversification, which helps to ensure  
continuous growth.

• The Group has its own designers and buyers in Denmark, and the collections are 
mainly produced in China, India, Bangladesh and Turkey. In China,  Bangladesh 
and Turkey, DK Company has its own purchasing departments. Most of the 
 collections are delivered to warehouses in Denmark, from where they are 
 distributed to customers. A minor part of the collections is delivered directly 
to customers. Fulfilment centres in Poland and Germany handle e-commerce 
 distribution.

• DK Company is a fashion group with the will and courage to stand out. Believing 
in soft values and being willing to follow the Blooming Concept are the hallmarks 
of our corporate culture. DK Company’s dedicated staff know that growth and a 
healthy economy depend on the Group’s values and the active day-to-day efforts 
of the staff.

• DK Company aims to build long-term ‘win-win’ relationships between the 
 Company, its employees, customers and suppliers – It is from here, the strategic 
concept of ‘4 x win’ has emerged.  The relationships are based on trust, proximity 
and mutual respect for the entire value chain.



The Blooming Concept

We believe in propriety and know that 
our success depends on every part of our 
value chain. We believe that long-term 
relationships can weather any storm. Our 
Blooming Concept is based on concern 
for our employees, the suppliers, our 
customers, the production and, of course, 
the environment. 

DK Company’s success is built on 
the fundamental belief that  business 
 relationships are like any other 
 relationship - requiring effort, attention, 
honesty, and respect - in order to be 
mutually beneficial. In our supply chain 
of design - plan - make - source -  deliver, 
there are a multitude of relationships 
with our suppliers and manufacturers 
to our internal staff of operations to our 
customers and our end consumers. Each 
and every aspect, department and person 
contribute value and serve an essential 
function not only in terms of completing 
the process, but also in sustaining the 
business. Our primary goal is constant 
development. Developing ourselves, 
developing our employees, developing 
our partners. This, we believe, is what 
creates long-term relationships that can 
weather any storm. That is why we have 
created ‘The Blooming Concept’. A new 
way to identify with our supply chain – 
understanding what each area represents 
and how each area affects the process as 
a whole.

The Blooming Concept ensures that all 
brands retain their unique identity and 
design DNA. 

Synergies are created by a number 
of  corporate functions. The realised 
 synergies have made the Group more 
 resilient with respect to generating 
 positive results. 

 Procedures have contributed to 
 establishing a plug-and-play set-up, 
which makes future integrations more 
effective both in terms of cost and time.

Through the development and  acquisition 
of retail concepts, the Group has 
strengthened the sales channels of the 
 individual brands, and in combination 
with the partnership agreements, the 
wide range of brands allows customers 
to do business with a significant partner, 
thus creating a win-win situation.

By applying the knowledge brought to 
the individual brands by retail, whole-
sale is drawn closer to the market 
 development, which enables the supply 
of the right products at the right time.

The establishment of the Group’s own 
e-commerce platform, which may be 
used by all the Group’s brands, has 
 strengthened this particular sales channel 
in recent years. 

The collaboration with external 
 e-commerce partners has been increasing 
in the past couple of years.

This experience forms the basis of DK 
Company’s business concept – that is the 
ability to integrate and develop brands in 
a structured and cost-effective way.

The Blooming Concept
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Mult i -brand strategy
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DK Company’s multi-brand strategy is based on a portfolio of  
25 brands with a broad geographical presence in 35 markets. 

TAILORED ORIGINALS



DK Company’s approach  
to responsibi l i ty
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OUR RESPONSIBILITY STRATEGY
• In a constantly evolving and changing reality, the responsibility  strategy, 

 processes and behaviour require continuous adjustment, as  particularly 
demonstrated by a challenging year such as 2021. Responsibility  constitutes 
an integrated basic value of the Group’s strategy and day-to-day  operations. 
With its broad geographical distribution, the Group has the  opportunity 
to make a significant contribution to the development, seek  influence and 
 support global responsible growth. 

WIN-WIN PARTNERSHIPS
• DK Company’s basic strategy is to establish win-win partnerships, which 

facilitate the development of the value chain in accordance with increasing 
global requirements and future corporate governance legislation. 

• This strategy is also reflected in the way in which the Group interacts with 
other stakeholders to ensure a positive development throughout the  
value chain. 

WE WANT TO COMMIT TO SOLVING THE INDUSTRY’S CHALLENGES
• Being part of an industry which is subject to social and environmental 

 challenges, the Group, and the industry as a whole, must participate actively 
in solving the challenges and acknowledge its responsibilities.

• DK Company works in a structured manner and makes a targeted effort to 
identify, prevent and minimise risks and to remedy any violations of  human 
rights and the environment. By focussing its efforts and resources,  
DK Company can contribute to asserting the Group’s CSR impact in all parts 
of Company’s global value chain while supporting global sustainable growth.

OUR “SURROUNDINGS”  
• Today, consumers and employees opt for the companies taking a stance 

and intending to be part of the solution to sustainability and social issues. 
DK Company wants to assure consumers that the Group’s products are 
 manufactured under proper environmental conditions and that human rights 
and labour rights are respected. Efforts are continuously made to improve 
and develop these focus areas.

• In order to increase the attention and knowledge of employees and 
 suppliers in this area, seminars and training sessions focussing on CSR are 
held on an ongoing basis. It is important that every employee be aware of 
 challenges and issues throughout the value chain, as well as how to minimise 
any  negative impact. The training sessions help create ownership of the 
 company’s CSR strategy throughout the organisation.

OUR ADVISORY BOARD WITH FOCUS ON CSR
• DK Company has established an advisory board consisting of  management 

representatives from the entire organisation. While focussing on the 
 business, these representatives assist the CSR department with concrete 
advice to ensure the right decision-making basis for the Executive Board.

DK Company’s responsibility paradigm is: 
Think Twice – Every little think matters.



Sustainable Development Goals

We support the work on the Sustainable Development 
Goals. We have selected five goals where we believe 
our efforts will make the biggest impact in relation to 
our industry’s challenges.

7. AFFORDABLE AND CLEAN 
ENERGY
By mapping our energy and 
fuel consumption, and based 
on calculations achieved, 
we will gradually increase 
the  implementation of more 
 sustainable energy in our facil-
ities. Through these  initiatives, 
and in accordance with Danish 
 climate legislation from De-
cember 2019, our ambition is 
to reduce our CO2e emission 
by 70% in 2030.

8. DECENT WORK AND 
 ECONOMIC GROWTH
Because we know that we work 
in an industry where there are 
challenges when it comes to 
the production of the goods 
we sell.

We work hard to ensure that 
our production is responsible, 
and we want to communicate 
clearly to our customers what 
we do to ensure a responsible 
production chain and provide 
the customers with an  informed 
choice when they shop for 
clothes. (Please see the section 
on “audits at the factories”) 
Furthermore, we want to 
contribute to communicating 
the responsibility we all have 
as consumers when it comes 
to our environmental footprint, 
and how we can reduce this by 
for instance by making sure our 
clothes last longer. 

12. RESPONSIBLE 
 PRODUCTION AND 
 CONSUMPTION 
Because we are in an industry 
where the consumption of 
materials is high, we constantly 
aim to stay updated on new 
materials which constitute 
a more sustainable choice. 
Based on knowledge and close 
collaboration with our  suppliers 
we are sourcing preferred 
 materials for the planet.

To take responsibility for our 
supply chain, we are educat-
ing our suppliers and offices 
on preferred fibres and new 
 standards for materials and 
fibres.

13. CLIMATE ACTION
By means of our chemical 
restrictions as well as our 
 material, fibre and packaging 
strategy 2020-2025 which sets 
specific goals and  measures, 
we aim at increasing our 
 utilisation of sustainable and 
recycled materials, hereby 
 contributing to reducing 
 pressure on natural  resources 
and the environment.  
In addition, please see SDG 
no. 7 as to our ambition of 
reducing our CO2e emission 
by 70% in 2030. 

17. PARTNERSHIPS
To be able to reach our goals, 
we need to work  together 
with both colleagues, 
 authorities, NGOs and global 
 organisations. We need to 
cooperate to scale up best 
practices. We are very proud of 
our work with our partners.

DK CompanySustainable Development Goals 11 / 41



DK Company

dk company

12 / 41

ENVIRONMENT
13 Environment 2021
14 Our journey to more  sustainable materials
15 Performance

– responsibility in materials
16 Performance results

– responsibility in materials
18 Performance 

– reducing our CO2e emissions
19 Performance 

– reducing our CO2e emissions
20 The hierarchy used to measure CO2e
21 Environmental results 2021

CO2 emissions
22 Environmental results 2021

Waste consumption
23 Environmental actions 2022

Lead the way to a low-carbon future
24 Environment 2022

Actions



Environment 2021
RISKS IN THE TEXTILE INDUSTRY
According to the EU Parliament, the 
textile industry is responsible for water 
pollution, greenhouse gas emissions and 
landfills of waste. The global total impact 
of textile production and waste on the 
environment:

OUR EFFORTS
At DK Company, we focus on two 
key  areas of reducing our major 
 environmental impacts:

• Responsibility in materials used in 
textile production.

• Reducing our CO2e emissions. 

To meet our sustainability goals,  
we will switch from fossil fuels  
to net-carbon zero Maersk ECO 
 Delivery biofuels from 2022.

We will continue to work on  finding 
new ways to reduce our CO2 
 footprint. The next step is the 
 establishment of our first solar  
cell plant, which is expected to 
 become operational during the 
 summer of 2022.
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Our journey to 
 responsible materials

RED 
Most harmful

Fibres in the red category are 
the fibres that aremost harmful 
to the planet, humans and 
animals. In addition, it includes 
fibres, where recycling is not 
an option. 

YELLOW
Good alternative

Fibres in the yellow 
 category are considered 
a good alternative to the 
fibres in the red pool.  
The yellow fibres are better 
for all three focus areas 
listed above.

GREEN 
Best to use

Fibres in the green  category 
are the best fibres to use.  
 According to current 
 knowledge, the use of these 
fibres is unproblematic, and 
they are also fully  recyclable. 
Sustainable fibres are 
 developed continuously and 
therefore, we need to keep a 
constant eye on any changes.

GREY 
Under development

Fibres in the grey 
 innovation box are those 
under development. Such 
fibres are made from waste 
and/or recycled materials, 
or they are new fibres made 
from more sustainable 
sources.

BLACK 
Banned

Fibres in the black 
 category are banned.  
DK Company does not 
accept any form of cruelty 
in textile production and 
has therefore actively 
chosen not to use fibres 
that may fall into this 
category. Angora and 
any other type of fur are 
deselected due to the 
poor living conditions of 
the animals.

We have identified the materials used in our garments and  categorised 
these according to five colour codes. The production of textiles faces 
several challenges. Our focus is on three main areas - environment, 
people and animal welfare. 

DK CompanyOur journey to  responsible materials 14 / 41



Performance
– responsibi l i ty in materials

PERFORMANCE RESULTS
Development in percent to responsible materials 

as defined in our materials guide 

DK CompanyPerformance 15 / 41

In the five coloured material system, we work with GREEN/YELLOW  
and RED.  

To achieve our goals, DK Company will focus on the responsible choices in the 
GREEN/YELLOW area.

In our material guide, we explain the challenges we meet in terms of getting  
responsible materials, and we will continue to integrate responsible materials into 
our production, however, subject to the limitations in the materials available and the 
current raw material situation.

We use our material guide to keep track of our material changes. 

PERFORMANCE RESULTS
Despite the Covid-19 situation with challenges in the sourcing field, we have  managed 
to lower our use of “red materials” by 13 %. Our efforts to lower the use of red 
 materials will continue. 

Green/yellow

Red

66%

2020

66%

34%

2021

47%

53%

Green/yellow

Red

https://ipaper.ipapercms.dk/DKCOMPANY/dkcompany/csr1/dkcmaterialguideuk2021/?page=2
https://ipaper.ipapercms.dk/DKCOMPANY/dkcompany/csr1/dkcmaterialguideuk2021/?page=1


Performance results
– responsibi l i ty in materials
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PRODUCT DEVELOPMENT
By the end of 2021, we had reached our goal of sourcing 100% of our apparel leather 
products from tanneries with a minimum of Bronze level according to LWG (Leather 
Working Group).

At the end of 2021, we sourced 100% of our down in line with industry best practise. 
(For example the RDS Responsible Down Standard).

CHEMICAL IN PRODUCTS
• Our testing programme ensure that our products are in compliance with REACH.

• The chemical restrictions are based on the same limits as Oekotex 100.

• The percentage of fails has decreased from five to two percent.

• Components with fails have been replaced before shipment from  
production country.

DEVELOPMENT FROM 2020 TO 2021 AS A PERCENTAGES OF OUR
CHEMICALTEST AND PERCENTAGE FAILS, RESPECTIVELY.

TEXTILE CHEMICAL OVERVIEW

2020; 95%

2020; 5%

2021; 2%

2021; 98%

Textile chemical tests

Textile chemical fails



Performance goals
– responsibi l i ty in materials
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• By 2022, we will source all our styles with a minimum of 50% 
cotton content from more responsible alternatives. (For example 
organic cotton, better cotton and recycled cotton).

• By 2025, we will source 50% of our polyester from more 
 responsible alternatives. (For example recycled polyester).

• By 2025, we will source 100% of our viscose from more 
 responsible alternatives. (For example Eco Vero and 
 FSC®-certified  materials).

• By 2025, we will source 100% of our wool in line with industry 
best practise. (For example RWS Responsible Wool Standard).



Performance 
– reducing our CO2e emissions

We have worked purposefully with  environmental 
 improvements since 2012. Our efforts range from 
 material selection, transport selection, packaging, and 
selection of energy sources. We have come a long way, 
but are still very ambitious about  improvements. 

DK CompanyPerformance 18 / 41

• In 2020, DK Company began mapping and building the hierarchy 
of the Group’s corporate structure on the CEMAsys platform.

• The baseline data is based on the year 2021 to provide a  reliable 
starting point and bench mark for future registrations.

• In addition, detailed analysis and prioritisation of the Group’s 
data collection have been established. 

• The analysis of our climate footprint is based on the  international 
standard:  A Corporate Accounting and Reporting Standard 
 developed by the Greenhouse Gas Protocol Initiative (GHG 
 Protocol). The GHG Protocol is the most widely used and 
 recognised international standard for measuring greenhouse gas 
emissions and was the basis for the ISO 14064-I standard.



Performance 
– reducing our CO2e emissions

Our CO2e emissions reporting data is based on the 
Green House Gas Protocol Initiative (GHG). The data is 
converted into CO2e-equivalents (tCO2e).

DK CompanyPerformance 19 / 41

CEMAsys follows the guidelines in “the Greenhouse Gas Protocol Initiative” Developed by World Resource Institute and World 
Business Council for Sustainable Development Covers direct and indirect emission sources, and purchased goods and services.

https://ghgprotocol.org/


The hierarchy used to measure CO2e

DK COMPANY A/S

OFFICE

VEHICLES

DK COMPANY VEJLE A/S

GROUP

OFFICE

EXTERNAL SHOWROOMS/
SALES OFFICES

EXTERNAL SHOWROOMS/
SALES OFFICES

VEHICLES

SHOPS (SCOPE 3)SHOPS (SCOPE 3)

PURCHASE OFFICESPURCHASE OFFICES

DK COMPANY CPH A/S

OFFICE

EXTERNAL SHOWROOMS/
SALES OFFICES

VEHICLES

SHOPS (SCOPE 3)

PURCHASE OFFICES

SOURCING

 TRANSPORT AND  
 DISTRIBUTION UPSTREAM

BUSINESS TRAVEL

DOWNSTREAM TRANSPORT 
AND DISTRIBUTION

EMPLOYEE COMMUTING

To be able to set measurable goals, we have divided the hierarchy of 
the Group’s corporate structure into small parts:
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Environmental  results 2021
CO2 emissions

The data is based on consumption data from internal and external 
sources converted to tonnes of CO2e-equivalents (tCO2e).
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Environmental  results 2021
Waste consumption
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In 2021, our revenue increased by 20.3%. Despite the increase in 
 revenue, we managed to keep the increase in waste volume at 13%. 
We focus on recycling and our recycling rate remains stable at almost 
90%. Our waste quantity inventory is based on reports from our waste 
 handler Marius Pedersen A/S.
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Environmental  act ions 2022
Lead the way to a low-carbon future
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• Science-based targets provide companies with a clearly-defined path to reduce 
emissions in linewith the Paris Agreement goals. More than 2,000 businesses 
around the world are already working with the Science Based Targets initiative 
(SBTi). 

 https://sciencebasedtargets.org/how-it-works

• To meet our sustainability goals, we will switch from fossil fuels to                     
net-carbon zero Maersk ECO Delivery biofuels from 2022.

• As part of our ambition to reduce our CO2 footprint, we have chosen to establish 
a solar cell system at our new warehouse in Ikast.

It is a peak solarcell plant which will cover 2,330 m2 and in future produce approx. 
430,000 kWh per year. The plant is expected to be operational by the summer of 
2022. The estimated annual reduction is 50 tonnes of CO2 based on 2020 calcula-
tions.

https://www.maersk.com/news/articles/2022/01/12/setting-the-bar-to-net-zero-emissions
https://via.ritzau.dk/pressemeddelelse/den-danske-elproduktion-var-rekord-gron-i-2020?publisherId=10304728&releaseId=13623040
https://via.ritzau.dk/pressemeddelelse/den-danske-elproduktion-var-rekord-gron-i-2020?publisherId=10304728&releaseId=13623040


Environment 2022
Actions
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We are ambitious in terms of being transparent and benchmarking our perfomance to 
other fashion companies. Therefore, we have chosen to measure our value chain via 
the HIGG FEM, HIGG BRM and CEMA sys.

The HIGG Index is an apparel and footwear industry self-assessment standard for 
 making a complete assessment of our business’ social and environmental impact.

The integrated software platform is developed by the Sustainable Apparel Coalition 
(SAC)

The HIGG Brand & Retail Module (BRM) unlocks a complete view of our lifecycle 
scores and enables us to identify and benchmark specific business areas for our 
 continuous improvement, as well as set our future performance goals within the  
HIGG BRM. For more information, please see www.higg.com 

1. Strategic suppliers: Top-60 suppliers/tier1 factories are required to commit to 
HIGG Factory & Environmental Module (FEM) by 2022.

2. DK Company will upload self assessment for HIGG Brand & Retail Module, by end 
June 2022. 

3. Data collection in selected areas of scope 3: For example materials, packing and 
trim.

www.higg.com
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Social  2021
Due di l igence – our pol ic ies
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DK Company’s ethical policies include 
an obligation to respect international 
human and labour rights and ensure 
the  necessary implementation of the 
UN guiding principles on business 
and  human rights. Consequently, DK 
 Company  acknowledges its fundamental 
 responsibility for ensuring that human 
rights and other ethical policies are 
respected both by the Group and by its 
value chain – from staff working at the 
Group’s domiciles and in retail shops to 
suppliers and their subsuppliers. 

By means of internal policies, statutory 
occupational health & safety assess-
ments and regular appraisal interviews, 
efforts are continuously made to ensure 
that the Group’s staff have decent and 
healthy working conditions and that all 
employees may combine a good job with 
a harmonious private life (see the section 
on employees and working environment). 

In addition, third-party audits of the 
Group’s Tier 1 value chain is carried out 
 regularly to identify if in the  value chain 
the Group may be the direct or  indirect 
cause of any human rights  violations. The 
aim is to prevent human rights violations 
and to mitigate the consequences of 
possible violations. 

All suppliers are made aware of 
their  responsibilities, including for 
 subsuppliers, by means of the Group’s 
BSCI membership and the seven due 
diligence policies linked to DK Company’s 
Supplier Manual.

http://www.dkcompany.dk/index.php?id=2309
http://www.dkcompany.dk/index.php?id=2305
http://www.dkcompany.dk/index.php?id=2030
http://www.dkcompany.dk/index.php?id=2182
http://www.dkcompany.dk/index.php?id=2307
http://www.dkcompany.dk/index.php?id=2308
http://www.dkcompany.dk/index.php?id=2304


Due di l igence 
– performance/results 2021

Due di l igence 
– act ions 2022

• All our suppliers have signed our 
requirements, including Amfori BSCI 
Code of Conduct.

• Three quarters of all factories are 
rated GREEN or YELLOW.

• Our local auditors are conducting 
internal training and supporting the 
suppliers in their improvements.

• In 2022, we will start preparing for 
the EU Due Diligence requirements.

• We will develop risk assessments 
and analyses to build our processes 
to minimise risks and impacts in our 
supply chain.

WE ARE FOCUSSED ON OUR WORKING ENVIRONMENT
A workplace environment committee meets at least once a year or as  needed 
to  discuss the working  environment and make action plans on continuous 
 improvements.

Safety is taken very seriously, and  employees complete courses that help prevent 
 accidents at work.

DK CompanyDue diligence 27 / 41
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As part of the 2020 plan, DK Company required third-party audit of all tier 1 factories 
in medium and high-risk countries by 2021.

Together with our suppliers, our auditors have developed and made improvements. 

All suppliers in medium/high-risk countries have been paid a visit to prepare for 
third-party audits with acceptable results.

Our audit process is built on a rating system based on amfori/BSCI, Sedex and SA8000 
ratings.

 Performance

 DK Company rating Amfori/BSCI rating Sedex rating NC*=Non-Compliance SA8000

 Green A+B 0-5-NC* SA8000 Audit

 Yellow C Between 1-5 major – NC* or 6minor - NC*

 Orange D Min. 1 Critical - NC* or 6 Major - NC*

 Red E Min. 1 Business critical – NC*



Suppl ier results

85%

15%

Third-party audited

Not audited

DecemberSeptemberMay

51%

72%

85%

200

400

600

800

1000
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20212020

832
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661

FactoriesSuppliers
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DK Company adopted a new auditing 
system at the end of 2020, with which 
the Group aims to perform third-party 
audit, or be in the process of performing 
third-party audit. The plan was that all 
suppliers should be audited by the end 
of 2021. 

Due to Covid-19 and limited travelling 
possibilities, it has been difficult to 
achieve our goals for 2021.  Nonetheless, 
our overview shows significant 
 improvement in all countries. By end 
2021, our third-party audit status was 
85%. We expect to reach our goal of 
100% by the end of 2022.

The Group accepts the following 
 international third-party audits: amfori 
BSCI, Sedex and SA8000. The measure is 
also an integrated part of DK  Company’s 
Supplier Manual that suppliers are 
 required to sign.

The share of suppliers who have been 
audited by a third-party is accumulated 
and calculated as the number of factories 
that has been audited in accordance with 
amfori BSCI, Sedex and/or SA8000 in 
2020 and 2021.

After the third-party audit, ongoing 
 inspections will be performed.  
The frequency depends on the result 
of the most recent audit, and, therefore 
inspections will not be made at a specific 
time interval.

DEVELOPMENT IN THIRD-PARTY AUDITS 2021

GLOBAL SUPPLIER RATINGS 
306 SUPPLIERS IN TOTAL

SUPPLY CHAIN DEVELOPMENT
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Due to Covid-19 and the limited travelling possibilities, it has been difficult to achieve 
our goals for 2021. Nonetheless, our overview shows significant improvement in all 
countries. By end 2021, our third-party audit status is 84%

Our third-party audit of factories have resulted in a decline in the number of factories 
we use from 832 in 2020 to 661 in 2021.

2020

54%

46%
Audit Completed

No audit

Audit Completed

No audit

2021

84%

16%

GLOBALLY WE HAD 832 FACTORIES SUPPLIERS IN 2020.
54% WERE THIRD-PARTY AUDITED IN 2020.

GLOBALLY WE HAD 661 FACTORIES SUPPLIERS IN 2021.
84% WERE THIRD-PARTY AUDITED IN 2021.



Social  results 2021
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Social  act ions 2022

• In September 2021, we signed the International Accord supporting the 
 investigation into expanding the accord to other countries. 

• By the end of 2021, we had 35 active factories in the International Accord for 
Health and safety in the Garment and Textile Industry.

• We will be assigned “Lead brand” for some of our biggest factories during 2022.
• By the end of 2022, all tier 1 factories in medium and high-risk countries will have 

been through a third-party audit.

• By 2022, our top-60 suppliers are required to join Higg FEM as part of our goal of 
setting SBTi by 2025.

DK Company is mainly sourcing products from China, Bangladesh, India, Turkey  
and Pakistan. 

One of the biggest risks of outsourcing products is lack of transparency in the  
supply chain. 



Diversity and Inclusion

DK Company considers diversity and 
inclusion crucial factors in making the 
Group an attractive workplace, ensuring 
cultivation of talent and creating  optimal 
conditions for achieving the Group’s 
objectives. 

DK Company embraces the value of the 
whole person and work-life balance.  
The employees constitute essential 
knowledge resources to the Group. 

The individual employee’s professional 
and personal development is a focal 
point. The Group is pleased to pay for 
supplementary training for the purpose 
of increasing the employees’ skills, thus 
increasing job satisfaction.

The HR strategy, including recruitment 
and continuous development and career 
planning for employees, is based on 
each employee’s professional skills and 
potential as well as the desire to create a 
dynamic, inclusive, flexible and  balanced 
workplace. 
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HUMAN 
R I G H T S



Our pol ic ies

DIVERSITY
The diversity policy dictates zero tolerance towards all forms of 
 discrimination. It is a clear ambition to grant all employees equal 
access to responsibility, respect and opportunities regardless of 
gender, age, ethnicity, religion or sexuality.

INCLUSION
The inclusive workplace is to be maintained, in terms of gender 
representation at middle management level, by continuing to focus 
on a balanced assessment of suitable candidates for the positions to 
be filled. 

SOCIAL RESPONSIBILITY
It is DK Company’s policy to assume joint responsibility for those 
 citizens who cannot manage a regular full-time job because they 
face particular challenges.

WE ARE KEEN ON MAKING A DIFFERENCE 

• Due to Covid-19 with employees on furlough and general insecurity, our social projects 
were put more or less on hold for a while in 2021. We chose to concentrate our efforts on 
”Jobsporet” (jobs). The main goal in this respect is to help people get away from the edge 
of the labour market and back into the workforce. DK Company hopes to lead the way, 
and, ultimately, to be able to hire people who have had a trial job with us. In addition, we 
currently have several flexi-job workers as well as an early retiree among our employees.

DONATIONS AND SPONSORSHIPS

• In 2021, DKK 1 million was donated to the Danish Cancer Society.

• Save the Children, Lions Club and others received donations.

• We have a number of sponsorships of several local sports associations.

• In 2021, the Brand Cream designed a t-shirt, where the profits went to an orphanage  
in Cambodia.
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Diversity in management 
and board
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The fashion industry, which traditionally 
employs many women, is challenged by 
a limited proportion of  women in senior 
management. The  proportion of  women 
in manager positions in DK  Company 
is representative in terms of gender; 
 however, this is not the case on the 
 Executive Board and the Board  
of Directors.

The Board of Directors has agreed on a 
target of equal gender  representation in 
managers, with a  representation of both 
genders of at least 40%. 

In 2021, managers comprised 41% 
(45%) women and 59% (55%) men, thus 
meeting the target. We continue to work 
for  gender balance, and are very aware 
of any circumstances we can improve to 
achieve our goal.

TARGET
The Board of Directors has agreed on a 
target of a  minimum of 20% women on 
the Board of Directors within the next four 
years. As the Board of Directors currently 
has no female members, the target has 
not yet been achieved. The reason for 
not achieving the target is that the Board 
consists of the Group’s  owners, all of 
whom are men, and that no non-execu-
tive  directors have been elected during 
the year.

Diversity in management and board 2020 2021

Women Men Women Men

Board of Directors 0% 100% 0% 100%

Executive Board 0% 100% 0% 100%

Managers 45% 55% 41% 59%

Distribution, entire Group 75% 25% 74% 26%



Anti-corruption 2021
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RISKS
The risk of corruption is extensive when 
working with a major supply chain with 
little transparency.

The longer the supply chain, the higher  
the risk. 
 
Corruption perceptions index 2021

OUR POLICY
Our position and policy are informed 
by the international guidelines on 
 corruption, such as the UN  Convention 
Against Corruption and the OECD 
 Guidelines on Responsible Business 
Conduct.

DK Company’s anti-corruption policy.

The policies are signed by all suppliers.

https://www.voanews.com/a/global-corruption-on-the-rise-amid-democratic-decline-/6413643.html
http://www.dkcompany.dk/index.php?id=2182
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Amfori Insights Due diligence programme

1. Overview Country Risk Classification (1), six risk areas to be monitored per country.

2. Overview ”Your countries” (2), DK Companys sourcing countries.

Country Name Risk Label Overall Risk Evolution

Bangladesh Risk Country 21.12

Bulgaria Risk Country 55.78

China Risk Country 45.16

Georgia Low-Risk Country 62.04

India Risk Country 47.58

Lao PDR Risk Country 25.34

Myanmar Risk Country 18.82

Netherlands Low-Risk Country 92.87

North Macedonia Risk Country 52.92

Pakistan Risk Country 21.96

Romania Risk Country 59.22

Thailand Risk Country 44.81

Turkey Risk Country 37.40

Ukraine Risk Country 32.45

Vietnam Risk Country 42.65

World Bank Overall Risk Voice and Accountability Rule of Law Regularity Quality Political Stability and Absence of Violence Government Effectivness Control of Corruption

Bangladesh 21.12 26.57 30.77 16.35 16.04 20.19 16.83

0-9 10-19 20-29 30-39 40-49 50-59 60-69 70-79 80-89 90-100 No data

Very 
Clean

Highly 
Corrupt



Anti-corruption 2022

Whist leblower
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ACTIONS 

• In general DK Company works to limit the supply chain and increase  transparency 
in the supply chain.

• DK Company is also working closely with the high-risk countries through our  
DK Company purchase offices.

• In 2022, DK Company will continue educating and spreading awareness of the 
 c ompany’s anti-corruption policy to employees and suppliers.

In 2021, the DK Company Group established a whistleblower scheme under the 
 Danish Whistleblower Protection Act. The schem, allows all employees to  anonymously 
report information on serious offenses or other serious matters.

The whistleblower scheme is administered by the law firm DAHL Advokatpartner-
selskab. All reports are thus initially assessed by an external lawyer. After this, the 
report will be  transferred to DK Company for follow-up.

In 2021, no incidents were reported.
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PURPOSE
This policy describes how DK Company ensures that ethical principles are 
 established, forming the framework for DK Company’s handling of data, making 
ethical assessments of DK Company’s handling of data and describing a process 
for handling ethical dilemmas.  

SCOPE 
This policy applies to all handling of data in the entire DK Company Group.  
The policy applies to personal information as well as other data. In addition,  
the policy applies to the handling of selected partners, to the extent that  
DK Company can influence these. Finally, the policy also applies to all 
 technologies and processes influenced by DK Company.

DATA ETHICS PRINCIPLES 
The following principles form the basis for DK Company’s responsible processing 
of data and supplement the security and personal data law measures we already 
comply with:

1. DEDICATION TO DATA ETHICS 
Management has appointed a person responsible for data ethics, and a panel 
has been set up to make data ethics assessments. Management takes the lead 
and helps to ensure that the principles are integrated into the day-to-day work. 
 Management also ensures that a data ethics policy is prepared and  approved, 
and that it is balanced against the company’s other interests.

2. RESPONSIBLE FOR HANDLING OF DATA 
The organisation takes responsibility for the processing of data and ensures that 
the processing of partners’ data only takes place when necessary and for clearly 
defined purposes, is mapped and in accordance with laws, rules and conventions, 
so that risks of unintended consequences when using data are reduced to the 
extent possible. 

3. GUIDELINES FOR AND CONTROL OF THIRD PARTIES’  
    HANDLING OF DATA 
It must be ensured that IT suppliers act in accordance with our instructions, are 
processing data securely, are dedicated to ensuring ethical handling of data and 
have knowledge of and a data ethics policy. Generally, data is not sold or passed 
on unless there is an obligation to do so. The use of new  technology must be 
assessed on the basis of these data ethics principles.

4. VALUE, TRANSPARENCY AND SAFETY FOR CUSTOMERS
Data is used to create value for our customers in terms of effective, and person-
alised, access to the right solutions and offers. Transparency is part of the solution 
design to the effect, that, as far as possible, customers have direct insight into 
data about themselves and the processing being carried out. This means, that  
customers can remain confident that data is protected to the extent possible. It is 
assessed  whether any negative consequences (for example monitoring, exclusion 
or  stigmatisation) will impact customers when new processing of personal data is 
initiated also in relation to the use of new technologies.

5. EMPLOYEES ARE BEING TRAINED, AND HANDLING OF DATA IS  
    BEING CONTROLLED 
All relevant employees have the opportunity and are under a duty to undergo 
training in safe, legal and ethical data processing. The security work, personal 
data law issues and data ethics dilemmas are handled, and measurable annual 
controls are carried out with security, processing of personal data and data ethics.

REVISION 
This policy is reviewed and approved at least once a year by DK  Company’s 
Management. Compliance with the policy is assessed on the basis of 
 management-approved controls. The policy forms the basis for the data ethics 
statement in connection with Management’s Report.
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Company DK Company A/S

 La Cours Vej 6

 DK-7430 Ikast

 

 Telephone: +45 96 600 700

 

 +45 96 600 700 24 43 11 18

 Founded: 25 November 1958

 Registered office: Ikast-Brande Municipality

 Financial year: 1 January – 31 December

 E-mail: info@dkcompany.com

 Web: www.dkcompany.com

Executive Board Jens Poulsen, Group CEO

 Jens Obel Jørgensen, CEO

 Søren Bak Lauritsen, Group CFO

Banks Jyske Bank A/S

 Vestergade 8-16

 DK-8600 Silkeborg

 

 BNP Paribas Factor A/S

 Stationsparken 21, 1

 DK-2600 Glostrup

 Midt Factoring A/S

 Nygade 111

 DK-7430 Ikast

 Danske Bank A/S

 Holmens Kanal 2

 DK-1090 Copenhagen K

Board of Directors Bo Boulund Knudsen, Chairman

 Jens Poulsen

 Lars Radoor Sørensen

 Kasper Toftekær Philipsen

Audit PricewaterhouseCoopers

 Statsautoriseret Revisionspartnerselskab

 Jens Chr. Skous Vej 1,

 DK-8000 Aarhus



We believe in the magic of win-win
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